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in € millions Q1/2016 Q1/2015 Change yoy 

Group       

Total revenues 783.4 780.6 0.4 %

Digital media revenues share1)  67.4 % 61.9 %  

EBITDA2) 125.9 119.8 5.2 %

EBITDA margin2) 16.1 % 15.3 %  

Digital media EBITDA share1) 72.2 % 70.9 %  

EBIT3) 98.2 95.3 3.1 %

Net income 209.4 43.0 >100 %

Net income, adjusted3) 65.3 57.6 13.3 %

       

Segments
4)
       

Revenues       

Classified Ad Models 212.9 176.2 20.9 %

Paid Models 340.8 360.7 – 5.5 %

Marketing Models 210.5 219.0 – 3.9 %

Services/Holding 19.2 24.7 – 22.2 %

EBITDA2)      

Classified Ad Models 83.2 70.2 18.4 %

Paid Models 37.1 43.5 – 14.7 %

Marketing Models 19.5 22.1 – 11.7 %

Services/Holding – 13.8 – 16.0 −

       

Liquidity and financial position       

Free cash flow5) 66.4 70.9 – 6.4 %

Capex6) – 31.6 – 23.6 −

Total assets7) 6,313.3 6,504.7 – 2.9 %

Equity ratio7) 41.4 % 38.6 %  

Net liquidity/debt7) 8) – 902.4 – 1,066.6 −

       

Share-related key figures
9)
       

Earnings per share, adjusted (in €)3) 10) 0.53 0.44 18.6 %

Earnings per share (in €) 1.88 0.32 >100 %

Closing price (in €) 47.37 55.00 – 13.9 %

Market capitalization11) 5,111.0 5,441.7 – 6.1 %

       

Average number of employees 14,886 14,595 2.0 % 

No audit review was carried out with regard to the financial information contained in the Quarterly Statement. 

 
1)
  Based on the operating business (without the segment Services/Holding). 

2)
  Adjusted for non-recurring effects, see comments on the financial performance of the Group.  

3)
  Adjusted for non-recurring effects and amortization and impairments from purchase price allocations, see comments on the financial performance of the Group. 

4)
  Prior year figures adjusted accordingly due to an adjustment of the segment allocation in the financial year 2015. 

5)
  Cash flow from operating activities minus capital expenditures, plus cash inflows from disposals of intangible assets and property, plant and equipment. 

6)
  Capital expenditures on intangible assets, property, plant and equipment, and investment property. 

7)
  As of March 31, 2016 and December 31, 2015, respectively. 

8)
  In 2015, without the purchase price received in connection with real estate sales amounting to € 67.5 million, attributable to the plan assets created for our pension obligations.  

9)
  Quotations based on XETRA closing prices. 

10)
 The earnings per share (basic/diluted) adjusted for non-recurring effects, amortization and impairments from purchase price allocations were calculated on the basis of average 

weighted shares outstanding in the reporting period (107.9 million; PY: 98.9 million). 
11)

 Based on shares outstanding at the closing price, excluding treasury shares (107.9 million; PY: 98.9 million). 

 

Group Key Figures 
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At a glance 

Development of revenues and earnings 
The Axel Springer Group began the 2016 fiscal year as 

expected. Total revenues reached € 783.4 million in the 

first three months of the current year and thus were 

slightly higher (0.4 %) than the corresponding figure for 

the previous year. Various deconsolidation effects had an 

impact. Adjusted for consolidation and currency effects, 

total revenues were 4.6 % higher than the corresponding 

prior-year figure. The declines registered in the print 

business could again be more than compensated by 

growth in the Group’s digital media activities. 

EBITDA was € 125.9 million and therefore up by 5.2 % 

compared to the prior-year level (€ 119.8 million). The 

increase resulted in particular from an increase in the 

Classified Ad Models, while the other operational seg-

ments showed declines. The Services/Holding segment 

also improved its result. 

Based on the development during the first quarter, we 

keep our forecasts for the whole of 2016 unchanged. 

Outlook for 2016  

We anticipate in the Group that total revenues will be 

higher for the 2016 financial year than the prior-year 

figure by an amount in the low single-digit percentage 

range. Adjusted for consolidation effects, primarily due to 

the deconsolidation of the activities in Switzerland, 

growth would be higher and would be in the mid single-

digit percentage range. We assume that the planned 

increase in advertising revenues will more than compen-

sate for the decline in circulation revenues and other 

revenues. 

We expect a rise in EBITDA in the low to mid single-digit 

percentage range. In this case, a rise in EBITDA in the 

Classified Ad Models segment is expected, whilst the 

EBITDA of the Marketing Models segment should finish 

around the level of the prior year due to planned invest-

ments in product quality and also in digitization. For Paid 

Models and Service/Holding, the EBITDA is expected to 

be below the previous year level. 

For EBIT we expect development to be slightly lower 

than for EBITDA due to higher depreciation, amortization, 

and impairments. 

For the adjusted earnings per share, we expect an 

increase in the mid to high single-digit percentage. 

Business performance 

On January 1, 2016, Ringier and Axel Springer complet-

ed the establishment of the joint venture company 

Ringier Axel Springer Switzerland. This gathers all 

Swiss-German and West Swiss newspaper titles (includ-

ing their associated online portals) and the West Swiss 

broadsheet, Le Temps, belonging to Ringier and the 

entire business of Axel Springer in Switzerland. With the 

new company, the partners want to significantly improve 

their competitiveness in the Swiss readers and advertis-

ing market, and in particular force the digitization of its 

well-known brands. Axel Springer is consolidating the 

pro rata income from investments. 

In January 2016, as part of its efforts focusing on the 

digital growth strategy, Axel Springer closed the sale of 

its interest in CarWale, a leading online portal for auto-

mobiles in the Indian market, at a converted purchase 

price (net of taxes) of € 64.0 million. 

The sale of the first part of our Hamburg office building 

was also completed in January 2016.  

Furthermore, in the first quarter of 2016 we sold about 

2.3 % of our equity stake in Do⁄an TV Holding A.S., 

Istanbul, Turkey. The proceeds from this transaction 

amounted to € 55.3 million. 

The Executive Board and Supervisory Board decided in 

December 2014 to prepare to change Axel Springer SE 

into a partnership limited by shares (KGaA). However, 

in February 2016, the Executive Board decided not to 

pursue the planned change. Following a detailed exami-

nation of the conversion, the company and Dr. h. c. 

Friede Springer came to the conclusion that the legal 

form of the SE is the better alternative for the long-term 

development of the company and its attractiveness for 

Business performance and position of the 
Group 
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the capital market. Axel Springer SE continues to pursue 

the objective of continuing the growth path to become 

the leading digital publisher and will make use of other 

suitable capital raising options where necessary. 

At the end of April, FUNKE Mediengruppe prematurely 

reimbursed the 2014 vendor loan, including the current 

interest (a total amount of € 260.3 million), in connection 

with the sale of our national regional newspapers, as well 

as for TV program guides and women’s magazines. The 

reimbursement was initially budgeted for a period of two 

years, starting mid-2018. 

Financial performance of the Group 

During the reporting period, total revenues amounted to 

€ 783.4 million, and therefore were slightly above (0.4 %) 

the prior-year figure (€ 780.6 million). The revenue devel-

opment was noticeably affected by consolidation effects, 

amongst other things, due to the deconsolidation of the 

activities in Switzerland. Adjusted for consolidation and 

currency effects, Axel Springer reported an increase in 

revenue of 4.6 %. 

The pro-forma revenues for digital media increased 

to € 515.4 million (PY: € 473.9 million), organic growth 

was correspondingly at 8.8 %. Thus, their share of the 

Group’s pro-forma total revenues rose from 60.3 % 

during the prior year to 65.8 %. The pro-forma revenues 

take into account the companies acquired in 2015 and 

2016 on the basis of unaudited financial data. 

International revenues rose slightly from € 370.3 million 

by 0.8 % to € 373.3 million, thus amounting to 47.7 % 

(PY: 47.4 %) of Axel Springer’s total revenues.  

Earnings before interest, taxes, depreciation, and amorti-

zation (EBITDA) rose by 5.2 % to € 125.9 million com-

pared to the prior-year figure (PY: € 119.8 million). The 

EBITDA margin increased to 16.1 % (PY: 15.3 %). The 

EBITDA for digital activities increased by 4.8 % to 

€ 100.9 million (PY: € 96.3 million). Based on the operat-

ing business, the digital business share in the EBITDA 

rose from 70.9 % to 72.2 %. At the end of 2015, this 

figure was 69.6 %. As a result of the increase in depreci-

ation, the earnings before interest and taxes (EBIT) 

increased by 3.1 % to € 98.2 million (PY: € 95.3 million). 

Non-recurring effects such as gains or losses on the sale 

of business divisions and investments are not included in 

EBITDA and EBIT; furthermore amortization and impair-

ments from purchase price allocations and write-downs 

linked with the sale of real estate are not included in EBIT. 

The net income amounted to € 209.4 million (PY: 

€ 43.0 million). The adjusted net income rose in compar-

ison to the prior year to € 65.3 million (PY: € 57.6 million). 

Net Income 
      

 

€ millions Q1/2016 Q1/2015 

Change 

yoy 

Net income 209.4 43.0 >100 % 

Non-recurring effects – 171.8 4.2 −

Depreciation, amortization, 
and impairments of purchase 
price allocations 21.6 17.3 24.8 %

Taxes attributable to these 
effects 6.1 – 6.9 −

Net income, adjusted 65.3 57.6 13.3 % 

Attributable to non-
controlling interest 8.6 13.7 – 37.7 %

Adjusted net income 

attributable to 

shareholders of Axel 

Springer SE 56.7 43.9 29.3 % 

Earnings per share, 

adjusted (in €)
1)
 0.53 0.44 18.6 % 

Earnings per share (in €)
1) 1.88 0.32 >100 % 

1)
  basic = diluted; based on the average weighted number of shares outstandig in the 

reporting period (107.9 million; PY: 98.9 million). 

The net income for the reporting period was characterized 

in particular by the establishment of the joint venture with 

Ringier completed at the beginning of January 2016. In 

connection with this, the disposal result of € 93.3 million 

was adjusted as a non-recurring effect. Furthermore, in 

January 2016 we completed the sale of our share in 

CarWale. The disposal result amounting to € 66.2 million 

was also adjusted as a non-recurring effect. For further 

details see the explanations on the financial position and 

liquidity. 



 

 

   

Quarterly Statement as of March 31, 2016  

Axel Springer SE  

 4  

   

The net income attributable to non-controlling interest 

decreased due to the increase in our share of the Axel 

Springer Digital Classifieds Group completed in Decem-

ber 2015. By issuing 8,955,311 new Axel-Springer 

shares in relation to this, the earnings per share were 

determined on the basis of 107.9 million outstanding 

shares (PY: 98.9 million). 

Financial performance of the operating 
segments 

Classified Ad Models 
All business models which predominantly generate their 

revenues in online classified advertising are summarized 

in the Classified Ad Models segment. The segment is 

sub-divided into jobs, real estate, and general/other. 

In mid-April the @Leisure Group, one of the leading oper-

ators of online portals for vacation rentals in Europe and 

majority-owned (51 %) by Axel Springer SE, acquired the 

majority share (50,01% ) in Bremen-based "Traum-

Ferienwohnungen GmbH". "Traum-Ferienwohnungen.de" 

is a leading online marketplace for vacation rentals in 

Germany and operator of the booking platform "traum-

ferienwohnungen.de". The two founders and managing 

directors will continue to lead the business and to hold 

shares in the company. 

Key Figures Classified Ad Models 

 

€ millions Q1/2016 Q1/2015 

Change 

yoy 

External revenues 212.9 176.2 20.9 % 

Advertising revenues 207.2 170.9 21.2 %

Other revenues 5.7 5.2 8.1 %

        

Jobs 95.7 83.5 14.6 % 

Real Estate 65.3 49.8 31.2 % 

General/Other 51.9 42.9 20.9 % 

        

EBITDA
1)
 83.2 70.2 18.4 % 

Jobs 35.9 35.2 2.0 %

Real Estate 28.4 22.4 26.8 %

General/Other 19.8 14.4 37.4 %

        

EBITDA margin 39.1 % 39.9 %   

Jobs 37.5 % 42.2 %   

Real Estate 43.4 % 45.0 %   

General/Other 38.2 % 33.6 %   

1)
 Segment EBITDA includes non-allocated costs of € 0.9 million (PY: € 1.8 million). 

Revenues in the Classified Ad Models segment increased 

by 20.9 % to € 212.9 million compared to the same quar-

ter of last year (PY: € 176.2 million). In addition to an im-

provement in operating revenues, which were again pri-

marily attributable to the job portals, consolidation effects 

applied in particular due to the inclusion of Immowelt. 

Adjusted for these effects, revenue growth amounted to 

13.1 %. Also, the increase in advertising revenues by 21.2 % 

to € 207.2 million (PY: € 170.9 million) can be attributed to 

organic growth and also to consolidation effects. Adjusted 

for consolidation effects, the increase came to 13.2 %. 
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EBITDA of the segment increased considerably by 18.4 % 

to € 83.2 million (PY: € 70.2 million). As in the case of 

revenues, a significant part of the increase can be attribut-

ed to consolidation effects. Adjusted for these effects, the 

increase was 11.7 %. The margin fell by 0.8 percentage 

points to 39.1 % (PY: 39.9 %). The margin decline 

is, amongst other things, due to the inclusion of acquired 

companies, the margins of which are currently below the 

average value of the segment margin. 

Paid Models 
The Paid Models segment comprises all business mod-

els that are predominantly used by paying readers. This 

segment is subdivided into national and international 

paid-content models. 

Under the upday brand, Axel Springer, in cooperation 

with Samsung, the worldwide market leader of 

smartphones, is developing a platform for aggregated 

news content. After the successful test phase in Germa-

ny and Poland, in February upday launched the full ver-

sion in the existing countries and also in France and 

Great Britain. In addition to this, upday has been prein-

stalled on Samsung's new premium smartphone models 

and integrated into the operating system since March 

2016. 

Key Figures Paid Models  

 

€ millions Q1/2016 Q1/2015 

Change 

yoy 

External revenues 340.8 360.7 – 5.5 % 

Advertising revenues 140.1 139.6 0.4 %

Circulation revenues 154.5 174.1 – 11.3 %

Other revenues 46.2 46.9 – 1.6 %

        

National 265.6 270.9 – 2.0 % 

Advertising revenues 103.6 103.4 0.2 %

Circulation revenues 129.8 134.5 – 3.5 %

Other revenues 32.2 33.1 – 2.6 %

        

International 75.2 89.8 – 16.2 % 

Advertising revenues 36.6 36.2 0.9 %

Circulation revenues 24.7 39.7 – 37.7 %

Other revenues 14.0 13.9 0.8 %

        

EBITDA 37.1 43.5 – 14.7 % 

National 38.3 34.7 10.3 %

International – 1.2 8.8 −

        

EBITDA margin 10.9 % 12.1 %   

National 14.4 % 12.8 %   

International – 1.6 % 9.8 %   
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Total revenues in the Paid Models segment were 

€ 340.8 million, which is 5.5 % below the value for the 

prior year (PY: € 360.7 million). This is primarily attributa-

ble to the deconsolidation of the Swiss activities, which 

have been run in a joint venture with Ringier since the 

beginning of the year. Adjusted for consolidation effects, 

total revenues were 1.1 % below the prior-year figure. 

Advertising revenues in the Paid Models segment were 

€ 140.1 million, which is slightly (0.4 %) above the value 

of the same quarter in the previous year (€ 139.6 million). 

Adjusted for consolidation effects, it was at the prior year 

level (0.1 %). In addition to some other effects, deconsol-

idation effects from the Swiss business again had the 

greatest impact, which were offset by growth based on 

the consolidation of Business Insider. Mainly due to the 

deconsolidations, circulation revenues declined by 11.3 % 

to € 154.5 million (PY: € 174.1 million). Adjusted for such 

effects, a decline of 3.4 % remained. Other revenues 

decreased by 1.6 % to € 46.2 million (PY: € 46.9 million). 

This was primarily attributable to the loss of the Runtastic 

business sold in August of last year, which had a pre-

dominant effect on other income. Adjusted for consolida-

tion effects, other revenues were 4.0 % above the prior-

year figure.  

The EBITDA of € 37.1 million was 14.7 % below the 

value for the prior year (€ 43.5 million). The decline was 

primarily influenced by the planned growth investment for 

Business Insider and upday. Without these effects, the 

result would have increased slightly. Compared to the 

same quarter last year, the segment margin declined 

from 12.1 % to 10.9 %. 

Marketing Models 
The Marketing Models segment comprises all business 

models that generate revenues predominantly through 

advertising customers in reach-based or performance-

based marketing services. 

Key Figures Marketing Models 

 

€ millions Q1/2016 Q1/2015 

Change 

yoy 

External revenues 210.5 219.0 – 3.9 % 

Advertising revenues 179.7 172.8 4.0 %

Other revenues 30.8 46.1 – 33.3 %

        

Reach Based Marketing 68.9 78.5 – 12.2 % 

Performance Marketing 141.6 140.6 0.7 % 

        

EBITDA
1)
 19.5 22.1 – 11.7 % 

Reach Based Marketing 15.3 17.5 – 12.3 %

Performance Marketing 5.9 6.6 – 10.5 %

        

EBITDA margin 9.3 % 10.1 %   

Reach Based Marketing 22.2 % 22.2 %   

Performance Marketing 4.2 % 4.7 %   

1)
 Segment EBITDA includes non-allocated costs of € 1.8 million (PY: € 2.0 million). 

The decrease in total revenues in the Marketing Models 

segment compared to the prior-year figure by 3.9 % to 

€ 210.5 million (PY: € 219.0 million) is solely attributable 

to consolidation effects due to the sale of the majority 

share in Talpa Germany and Smart AdServer. Adjusted 

for consolidation effects, total revenues increased by 

4.4 %. The increase in advertising revenues by 4.0 % to 

€ 179.7 million (PY: € 172.8 million) was achieved pri-

marily through growth in the area of reach-based mar-

keting and in particular in the aufeminin Group as well as 

at Bonial. The decrease in the other revenues by 33.3 % 

to € 30.8 million (PY: € 46.1 million) was essentially 

caused by the aforementioned deconsolidation effects in 

relation to the Talpa Germany and Smart AdServer activi-

ties sold in the prior year. When adjusted for consolida-

tion effects, these other revenues increased by 15.1 %.  
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The EBITDA in the Marketing Models segment of 

€ 19.5 million was 11.7 % below the prior-year figure 

(€ 22.1 million). Even adjusted for consolidation effects, the 

figure was 9.1 % below that of the previous year. This was 

essentially attributable among other things to the planned 

increase in expenditure for the development of the Bonial 

Group's business in the USA under the Retale brand. The 

EBITDA margin decreased to 9.3 % (PY: 10.1 %). 

Services/Holding 
Group Services, which also include the three domestic 

printing plants, as well as the holding functions, are 

reported within the Services/Holding segment. Group 

services are purchased by customers within the Group 

at standard market prices. 

Key Figures Services/Holding 

 

€ millions Q1/2016 Q1/2015 

Change 

yoy 

External revenues 19.2 24.7 – 22.2 % 

        

EBITDA – 13.8 – 16.0   

 

External revenues in the Services/Holding segment de-

creased significantly as planned compared to the com-

parable quarter of the prior year due to market trends by 

22.2 % and was at € 19.2 million (PY: € 24.7 million). 

EBITDA improved in particular due to lower restructuring 

expenses (€ 1.2 million (PY: € 4.6 million)) in comparison to 

the prior year (€ –16.0 million) and was at € –13.8 million.  

Financial Position and Liquidity 

At the beginning of January 2016, the establishment of 

the joint venture company with Ringier was completed, in 

which we included asset values of € 176.7 million as well 

as liabilities of € 68.6 million that had formerly been 

classified as held for sale. By contrast, we reported the 

participation in the joint venture company of 

€ 140.8 million, a receivable from the sale of the Swiss 

brand rights of € 40.6 million as well as other contractual 

claims and obligations totaling € – 16.8 million for the first 

time. The currency effects previously reported in equity 

to the amount of € 36.7 million were realized through the 

income statement. The total profit resulting from the 

disposal transaction of € 93.3 million was adjusted as a 

non-recurring effect.  

Furthermore, the sale of our share in CarWale was com-

pleted in January 2016. We received a purchase price 

(after deducting taxes) of € 64.0 million. Assets of 

€ 20.8 million and liabilities of € 20.7 million were decon-

solidated and thus no longer reported as held for sale. 

The profit resulting from the disposal transaction of 

€ 66.2 million was adjusted as a non-recurring effect.  

By exercising a further put option, we sold 2.3 % of our 

share in Do⁄an TV Holding and reduced the statement in 

the financial assets by € 55.3 million. 

The increase in equity from the net income in the first 

quarter of 2016 was partially compensated by the cur-

rency effects of the translation of the foreign currency 

financial statements as well as by actuarial losses from 

the adjustment of the pension interest, through which the 

statement on pension provisions increased. 



 

 

   

Quarterly Statement as of March 31, 2016  

Axel Springer SE  

 8  

   

A portion of an office building in Hamburg, which was 

until recently used internally as well as leased out to a 

third party, was sold January 1, 2016. The remaining 

book value stated as held for sale of € 105.2 million as 

well as the corresponding finance lease liability of 

€ 68.0 million were derecognized. There was no gain or 

loss on disposal. The purchase price payments received 

in the prior year and reported as other advance payment 

liabilities were realized. The portion of the purchase price 

received that was attributable to the plan assets formed 

for our pension commitments (€ 67.5 million) was allo-

cated to the plan assets in 2016.  

The cash and cash equivalents increased to 

€ 290.7 million (December 31, 2015: € 253.8 million) while 

at the same time the finance liabilities were reduced to 

€ 1,193.1 million (December 31, 2015: € 1,252.9 million). 

Thus, the net debt figure improved to € – 902.4 million 

(December 31, 2015: € – 1,066.6 million without the pur-

chase price allocated to the plan assets of € 67.5 million). 

By March 31, 2016, € 558.0 million (December 31, 2015: 

€ 618.0 million) of the existing long-term credit facility 

(€ 1,500.0 million) was taken as drawdowns. Furthermore, 

there were unchanged liabilities from a Schuldschein 

(promissory note) loan in the amount of € 637.0 million. 

 

Cash flow from ongoing activities in the first quarter was 

€ 101.6 million and therefore above the value for the 

prior year period (€ 84.5 million). In addition to the im-

proved operational result, the development resulted in 

particular from the reduction in trade receivables (PY: 

increase) and lower net income tax payments compared 

to the prior year period. 

The cash flow from investing activities amounted to 

€ 63.7 million (PY: € – 56.8 million) and in addition to 

slightly increased ongoing investments in intangible as-

sets and property, plant, and equipment, was character-

ized in particular by the payments received in connection 

with the sale of 2.3 % (PY: 2.6 %) of our share in Do⁄an 

TV Holding (€ 55.3 million; PY € 63.3 million) as well as 

receipt of the purchase price (less taxes) of € 64.0 million 

from the sale of our shares in CarWale. In the prior year, 

the payments (less cash equivalents acquired) from the 

acquisition of equity shares in consolidated subsidiaries 

and business units, as well as financial assets were ac-

counted for, in particular by the acquisition of @Leisure, 

Livingly Media and a minority share of Business Insider. 

The cash flow from financing activities of € –130.7 million 

(PY: € 84.5 million), was characterized in particular by 

the repayment of loans as well as through the payment 

of the purchase price share of € 67.5 million attributable 

to plan assets. 
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€ millions    

ASSETS 03/31/2016 12/31/2015

Non-current assets 5,261.1 5,187.2

Intangible assets 3,852.8 3,897.0

Property, plant, and equipment 505.9 507.5

Investment property 30.6 33.2

Non-current financial assets 757.1 662.7

Investments accounted for using the equity method 229.5 91.6

Other non-current financial assets 527.6 571.0

Receivables due from related parties 29.3 0.1

Receivables from income taxes 7.9 7.9

Other assets 37.0 32.1

Deferred tax assets 40.5 46.8

Current assets 1,052.2 1,317.4

Inventories 19.6 20.1

Trade receivables 552.3 570.9

Receivables due from related parties 15.8 7.1

Receivables from income taxes 60.1 58.2

Other assets 107.3 96.2

Cash and cash equivalents 290.7 253.8

Assets held for sale 6.3 311.1

Total assets 6,313.3 6,504.7

 

Consolidated Statement of Financial Position
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€ millions    

EQUITY AND LIABILITIES 03/31/2016 12/31/2015

Equity 2,614.5 2,511.5

Shareholders of Axel Springer SE 2,160.0 2,062.7

Non-controlling interests 454.5 448.8

Non-current provisions and liabilities 2,387.3 2,455.5

Provisions for pensions 359.8 316.3

Other provisions 64.9 65.0

Financial liabilities 1,135.5 1,195.3

Trade payables 0.2 0.3

Liabilities due to related parties 3.5 4.4

Other liabilities 365.3 393.0

Deferred tax liabilities 458.2 481.2

Current provisions and liabilities 1,311.5 1,537.8

Provisions for pensions 20.2 23.0

Other provisions 222.8 234.6

Financial liabilities 57.6 57.6

Trade payables 350.7 342.9

Liabilities due to related parties 42.3 19.3

Liabilities from income taxes 29.0 42.8

Other liabilities 588.9 656.8

Liabilities related to assets held for sale 0.0 160.8

Total equity and liabilities 6,313.3 6,504.7
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€ millions    

Consolidated Income Statement Q1/2016 Q1/2015 

Revenues 783.4 780.6 

Other operating income 188.7 33.9 

Change in inventories and internal costs capitalized 16.2 4.2 

Purchased goods and services – 235.5 – 250.2 

Personnel expenses – 262.6 – 260.9 

Depreciation, amortization, and impairments – 49.3 – 44.3 

Other operating expenses – 189.8 – 188.4 

Income from investments – 2.7 – 1.0 

Result from investments accounted for using the equity method – 3.3 – 1.6 

Other investment income 0.6 0.6 

Financial result – 0.4 – 12.6 

Income taxes – 38.6 – 18.2 

Net income 209.4 43.0 

Net income attributable to shareholders of Axel Springer SE 203.2 31.5 

Net income attributable to non-controlling interests 6.2 11.4 

Basic/diluted earnings per share (in €) 1.88 0.32 

 

 

Consolidated Income Statement 
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€ millions Q1/2016 Q1/2015

Net income 209.4 43.0

Reconciliation of net income to the cash flow from operating activities    

Depreciation, amortization, impairments, and write-ups 49.3 41.8

Result from investments accounted for using the equity method 2.9 1.6

Result from disposal of consolidated subsidiaries and business units and intangible assets, property, plant, and 
equipment, and financial assets – 159.5 – 0.3

Changes in non-current provisions 2.6 – 0.6

Changes in deferred taxes – 2.6 – 1.4

Other non-cash income and expenses – 2.0 0.0

Changes in trade receivables 17.7 – 12.1

Changes in trade payables 3.4 – 2.0

Changes in other assets and liabilities – 19.6 14.6

Cash flow from operating activities 101.6 84.5

Proceeds from disposals of intangible assets, property, plant, and equipment, and investment property – 3.7 10.0

Proceeds from disposals of consolidated subsidiaries and business units, less cash and cash equivalents given up 58.2 0.5

Proceeds from disposals of non-current financial assets 55.3 65.2

Purchases of intangible assets, property, plant, equipment, and investment property – 31.6 – 23.6

Purchases of shares in consolidated subsidiaries and business units less cash and cash equivalents acquired – 10.2 – 88.6

Purchases of investments in non-current financial assets – 4.3 – 20.4

Cash flow from investing activities 63.7 --- 56.8

Dividends paid to other shareholders – 1.3 – 1.3

Purchase of non-controlling interests – 2.1 – 1.8

Repayments of liabilities under finance leases – 0.2 – 0.2

Proceeds from other financial liabilities 1.1 3.7

Repayments of other financial liabilities – 60.7 – 84.9

Other financial transactions – 67.5 0.0

Cash flow from financing activities --- 130.7 --- 84.5

Cash flow-related changes in cash and cash equivalents 34.6 --- 56.8

Changes in cash and cash equivalents due to exchange rates – 2.4 7.0

Changes in cash and cash equivalents due to changes in companies included in consolidation 0.0 – 0.1

Cash and cash equivalents at beginning of period 253.8 383.1

Changes to cash and cash equivalents in connection with assets held for sale 4.7 – 2.2

Cash and cash equivalents at end of period 290.7 331.1

 

Consolidated Statement of Cash Flows 
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Financial calendar 2016 

Annual Financial Statements Press Conference March 3, 2016

Annual Shareholders' Meeting April 13, 2016

Quarterly Statement as of March 31, 2016 May 11, 2016

Interim Financial Report as of June 30, 2016 August 3, 2016

Quarterly Statement as of September 30, 2016 November 3, 2016

 

 

Contacts 

Axel Springer SE 

Axel-Springer-Straße 65 

10888 Berlin 

Tel. +49 (0) 30 25 91– 0 

 

Investor Relations 

Fax +49 (0) 30 25 91– 7 74 22 

ir@axelspringer.de 

 

Claudia Thomé 

Co-Head of Investor Relations 

Tel. +49 (0) 30 25 91– 7 74 21 

claudia.thome@axelspringer.de 

 

Daniel Fard-Yazdani 

Co-Head of Investor Relations 

Tel. +49 (0) 30 25 91– 7 74 25 

daniel.fard-yazdani@axelspringer.de 

 

Additional information about Axel Springer SE is available 

on the Internet at www.axelspringer.de. The quarterly 

statement is also available in the original German. 
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