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The NAGA Group AG (NAGA) has had a positive news flow following the 2017 IPO in 

the scale segment of the Frankfurt stock exchange. The company has strongly promoted 

the development of its own product ecosystem and is now launching another product 

offensive. The main product NAGA Trader, a fast-growing social network for traders, is 

accompanied by NAGA’s online broker, NAGA Markets, with NAGA Exchange and NA-

GA Guard products now following suit. Using strong customer growth, the company has 

published strong sales and earnings growth with its recently published half-year figures 

for 2018. GBC analyst Dario Maugeri spoke with Yasin Sebastian Qureshi, Management 

Board member of The NAGA Group: 

 

Dario Maugeri: Could you give us a closer look at The NAGA Group AG’s product 

ecosystem and, in particular, its USP? 

 

Yasin Sebastian Qureshi:  

We are a listed finance and fintech company that focuses on trading, transactions, virtual 

goods trading and cryptocurrencies. All of our products and our ecosystem mainly focus 

on enabling our customers to receive everything from one source, with all applications 

being networked together using a “single sign-in” function: 

• One core product of the company is the social trading network, NAGA Trader, an 

app that pairs social media with stock market trading. Investors can discuss invest-

ments, investment decisions and strategies and, above all, follow others. Anyone can 

know everything that a particular trader trades and owns, for instance. A trader can 

participate, if desired, and also act on the behalf of others. The trader receives a bo-

nus if their portfolio is strong. 

• The NAGA Wallet summarises all services and products of the company. Virtual 

goods and currencies are stored, transferred and cleared, primarily through our in-

house cryptocurrency NAGA Coin (NGC), which plays a key role in the NAGA eco-

system as an accounting currency and provides easy access to the entire NAGA 

Universe (as well as attractive benefits).  

• NAGA Virtual is a cross-vendor trading platform for virtual goods, especially for the 

so-called in-game items, which is a billion dollar market. It started in the summer of 

2018 with a beta version. NAGA Virtual enables you to trade items from games in a 

fair, safe and legal environment – something that is totally new. Trading in the mar-

ketplace is as easy as using eBay, for instance, and items can also be purchased 

without the game. Players trade with each other or buy directly from the publishers, 

who now benefit from primary and secondary markets. All items are secured in a 

shared ecosystem with the publisher. This means that they cannot be duplicated, sto-
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len or manipulated. Universal networking is also a specific USP: Our application is 

cross-vendor and works on all devices, and we have also linked it to other financial 

applications in our universe. After all, sometimes even large sums of money change 

owners and these can now be instantly reinvested, for instance, in equities. 

 

Dario Maugeri: You have now launched another product offensive. What were the 

most important recent product developments and what can we expect to see 

soon? 

 

Yasin Sebastian Qureshi: 

Publishing completely new products and revising existing applications go hand in hand, 

and with a lot of this ongoing, the list would be endless. Here is the selection of the most 

important innovations:  

 

Since November, the NAGA Exchange has been available to existing NAGA customers 

as a “closed beta version” under the domain www.nagax.com. The NAGA Exchange is 

one of the fastest in the world and can process more than ten million transactions per 

second. The underlying IT is scalable on a multi-regional level and has proven success-

ful over the last two years in processing billions of transactions under maximum load. In 

addition, NAGA Exchange will have its own API (Application Programming Interface) for 

automated trading and will be an integral part of the NAGA Crypto SDK. SDK stands for 

Software Development Kit, which will enable all financial services companies in the world 

to make their own business blockchain-enabled with little effort. In this way, for example, 

a payment service provider can become a partner to us and help its customers exchange 

funds for cryptocurrencies with one click – without having to build a complex blockchain 

backend themselves. 

 

With our flagship product, the NAGA Trader, alongside traditional trading in equities, 

cryptocurrencies and financial products, it is possible to settle via a Robo-Advisor (NAGA 

CYBO). The desktop version of NAGA Trader has also been completely redesigned: The 

NAGA Web Trader was released in June and now has a completely new interface. The 

input masks are more understandable and everything is now much easier, thus improv-

ing the overall usability. The NAGA Trader platform is available in 180 markets, i.e. coun-

tries and territories from which one can trade. Almost all countries of the world are now 

connected to the NAGA network. 

 

In addition, we have installed NAGA Guard, available within NAGA Exchange or directly 

accessible at www.naga-guard.com. An overview of prices can now be accessed on a 

single platform, instead of finding different websites for the relevant cryptocurrencies. 

NAGA Guard analyses each crypto asset thoroughly and offers users risk assessments, 

liquidity information and information on suspicious market activities. NAGA Guard is 

connected to various interfaces and has first-hand data. 

 

NAGA Card is now live and has already been delivered to many clients. With NAGA 

Card, payments can be made to every business in the world which accepts MasterCard. 

In addition, NAGA Card also enables classic currencies, so-called fiat money, to be sent 

and received via a personal IBAN to the national bank. This is possible with the equiva-

lent of a bank account at NAGA – but with the additional options of incorporating digital 

currencies, accessing financial markets and receiving virtual trade in goods as well as 

bonuses for everything.  

 

This massive NAGA innovation offensive is rounded off by two other innovations: With 

NAGA Crypto Beam, all usual crypto pairings (i.e. the ratio of two cryptocurrencies) can 

be exchanged for the best market prices in real time with just a touch of a button. The 
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swift and user-friendly transaction is carried out in the background via the NAGA Ex-

change. 

 

Improvements have also been made to the NAGA Wallet. The update offers, among 

other things, a leaner and slicker design and improved process for purchasing NAGA 

Coins (NGC) in just a few steps – and all this without overpriced fees. 

 

Dario Maugeri: You have received a lot of money via the initial public offering and 

indirectly from NAGA Coin. How much of this have you already invested in the 

development of your products and how much is yet to be invested until your 

products are market-ready? 

 

Yasin Sebastian Qureshi: 

As a technology company, we actually continuously invest in new products, as well as in 

the development of existing ones. In addition, we have still not budgeted for all invest-

ments in new products that are already planned. Against this background, it is difficult to 

provide exact information on our existing and future development costs. As you can see 

from our published financial statements, we invest millions annually in the development 

of our products. 

 

Dario Maugeri: What measures are you taking to secure the highest possible 

number of customers and to achieve a high level of customer loyalty? 

 

Yasin Sebastian Qureshi:  

All of our services have one thing in common and that is that they are uncomplicated, 

intuitive and easily accessible. In this way, not only do we attract professionals and expe-

rienced traders, but we also introduce newcomers to financial transactions. Our custom-

ers can always expect new digital financial services along with the updates described 

above, which have better and more intuitive functions. Other financial innovations are 

always in the pipeline. In addition – another important factor for customer loyalty – all our 

platforms and websites have a uniform appearance and an identical design with the core 

“NAGA” brand.  

 

NAGA has also heavily invested in customer marketing and, at the beginning of the 

current German national football league season, entered into a cooperation with SKY 

MEDIA which also covers the UEFA Champions League. The commitment supplement-

ed the sponsorship that also began at the beginning of the season at Hamburger SV, 

where NAGA is an exclusive partner and trading partner. Using all these measures, 

awareness of our company has significantly improved. 

 

Dario Maugeri: In your half-year results, your income and results have already 

increased significantly. And you expect further strong growth. What was the basis 

for this successful development in the half-year and what is your outlook? 

 

Yasin Sebastian Qureshi:  

All the things that I just mentioned have already led to more positive figures and a pleas-

ing outlook. It is a combination of the extensive product portfolio that includes many 

innovations and the increased marketing activities – throughout the world. We are now 

considerably larger and can better attract the target group or tap into other target mar-

kets, especially in Asia and Eastern Europe. Of course, all improvements in the usability 

of our applications should, on balance, increase conversions and turnover.  
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Dario Maugeri: In conclusion, what else can you add about your vision of creating 

a unique platform for trading financial instruments and virtual items? Where do 

you see The NAGA Group AG in five years’ time? 

 

Yasin Sebastian Qureshi: 

The revolutionary change – in particular driven by blockchain and cryptocurrencies – will 

continue to progress. We want to actively shape the necessary upheavals to the financial 

market and continue to constantly develop our services. We are driven by the vision that 

our customers around the world can process all their financial needs under one roof. It is 

also important to us that all applications and services are linked. Through the direct in-

teraction we have with our customers, who are often also shareholders, we ensure that 

we are tuned in to the target group. We do not offer stand-alone solutions, but a com-

plete universe, including a separate cryptocurrency – and we will always continue to 

build on this for new application areas. 

 

Dario Maugeri: Mr Qureshi, thank you for the interview. 
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ANNEX 

I.  

Research under MiFID II 

1. There is a contract between the research company GBC AG and the issuer regarding the independent preparation and publication of 

this research report on the issuer. GBC AG is remunerated for this by the issuer. 

2. The research report is simultaneously made available to all interested investment services companies. 

 

II.  

Section 1 Disclaimer and exclusion of liability 

This document is intended solely for information purposes. All data and information in this study come from sources that GBC regards 

as reliable. In addition, the authors have taken every care to ensure that the facts and opinions presented here are appropriate and 

accurate. Nevertheless, no guarantee or liability can be accepted for their correctness – whether explicitly or implicitly, In addition, all 

information may be incomplete or summarised. Neither GBC nor the individual authors accept liability for any damage which may arise 

as the result of using this document or its contents, or in any other way in this connection. 

 

We would also point out that this document does not constitute an invitation to subscribe to nor to purchase any securities and must not 

be interpreted in this way. Nor may it nor any part of it be used as the basis for a binding contract of any kind whatsoever. or be cited as 

a reliable source in this context. Any decision relating to the probable offer for sale of securities for the company or companies 

discussed in this publication should be taken solely on the basis of information in the prospectuses or offer documents which are issued 

in relation to any such offer. 

 

GBC does not provide any guarantee that the indicated returns or stated target prices will be achieved. Changes to the relevant 

assumptions on which this document is based can have a material impact on the targeted returns. Income from investments is subject 

to fluctuations. Investment decisions should always be made with the assistance of an investment advisor. This document cannot 

replace the role of an advisor. 

 

Sale outside the Federal Republic of Germany: 

This publication, if sold in the UK, may only be made available to those persons who, in the meaning of the Financial Services Act 1986 

are authorised and exempt, or persons as defined in section 9 (3) of the Financial Services Act 1986 (Investment Advertisement) 

(Exemptions) Decree 1988 (amended version) and must not be transmitted directly or indirectly to other persons or groups of persons. 

 

Neither this document nor any copy of it may be taken into, transferred to or distributed within the United States of America or its 

territories and possessions. The distribution of this document in Canada, Japan or other jurisdictions may be restricted by law, and 

persons who come into possession of this publication should find out about any such restrictions and respect them. Any failure to 

respect these restrictions may represent a breach of the US, Canadian or Japanese securities laws or laws governing another 

jurisdiction. 

 

By accepting this document you accept all disclaimers of liability and the restrictions cited above. 

 

You can find the details of this disclaimer/exclusion of liability at: 

http://www,gbc-ag,de/de/Disclaimer,htm 

 

Legal information and disclosures as required by section 85 of Securities Trading Act (WpHG) and Financial Analysis Directive 

(FinAnV) 

 

This information can also be found on the internet at the following address: 

http://www,gbc-ag,de/de/Offenlegung,htm 

 

Section 2 (I) Updates 

A detailed update of the present analysis/analyses at any fixed date has not been planned at the current time. GBC AG reserves the 

right to update the analysis without prior notice. 

 

Section 2 (II) Recommendation/ Classifications/ Rating 

Since 1/7/2006 GBC AG has used a 3-level absolute share rating system. Since 1/7/2007 these ratings relate to a time horizon of a 

minimum of 6 to a maximum of 18 months. Previously the ratings related to a time horizon of up to 12 months. When the analysis is 

published, the investment recommendations are defined based on the categories described below, including reference to the expected 

returns. Temporary price fluctuations outside of these ranges do not automatically lead to a change in classification, but can result in a 

revision of the original recommendation. 
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The recommendations/ classifications/ ratings are linked to the following expectations: 

 

 

GBC AG's target prices are determined using the fair value per share, derived using generally recognised and widely used methods of 

fundamental analysis, such as the DCF process, peer-group benchmarking and/or the sum-of-the-parts process. This is done by 

including fundamental factors such as e.g. share splits, capital reductions, capital increases, M&A activities, share buybacks, etc. 

 

Section 2 (III) Past recommendations 

Past recommendations by GBC on the current analysis/analyses can be found on the internet at the following address:  

http://www.gbc-ag.de/de/Offenlegung.htm 

 

Section 2 (IV) Information basis 

For the creation of the present analysis/analyses publicly available information was used about the issuer(s) (where available, the last 

three published annual and quarterly reports, ad hoc announcements, press releases, share prospectuses, company presentations, 

etc.) which GBC believes to be reliable. In addition, discussions were held with the management of the company/companies involved, 

for the creation of this analysis/these analyses, in order to review in more detail the information relating to business trends. 

 

Section 2 (V) 1, Conflicts of interest as defined in section 85 of the Securities Trading Act (WpHG)  

GBC AG and the analysts concerned hereby declare that the following potential conflicts of interest exist for the company/companies 

described, at the time of this publication, and in so doing meet the requirements of section 85 of the Securities Trading Act (WpHG). A 

detailed explanation of potential conflicts of interest is also listed in the catalogue of potential conflicts of interest under section 2 (V) 2. 

 

In relation to the security or financial instrument discussed in this analysis the following possible conflict of interest exists: 

(5a,5b,11)  

 

section 2 (V) 2, Catalogue of potential conflicts of interest 

(1) At the time of publication, GBC AG or a legal entity affiliated with it holds shares or other financial instruments in the company 

analysed or the financial instrument or financial product analysed. (2) This company holds over 3% of the shares in GBC AG or a legal 

person connected to them. 

(3) GBC AG or a legal person connected to them is a market maker or designated sponsor for the financial instruments of this company. 

(4) GBC AG or a legal person connected to them has, over the previous 12 months, organised or played a leading role in the public 

issue of financial instruments for this company. 

(5) a) GBC AG or a legal entity affiliated with it has concluded an agreement with this company or issuer of the analysed financial 

instrument in the previous 12 months on the preparation of research reports for a fee. Under this agreement, the draft financial analysis 

(excluding the valuation section) was made available to the issuer prior to publication. 

(5) b) After receiving valid amendments by the analysed company or issuer, the draft of this analysis was changed.  

(6) a) GBC AG or a legal entity affiliated with it has concluded an agreement with a third party in the previous 12 months on the 

preparation of research reports on this company or financial instrument for a fee. Under this agreement, the third party and/or company 

and/or issuer of the financial instrument has been given access to the draft analysis (excluding the valuation section) prior to publication. 

(6) b) After receiving valid amendments by the third party or issuer, the draft of this analysis was changed. 

(7) The analyst responsible for this report holds shares or other financial instruments of this company at the time of publication. 

(8) The analyst responsible for this company is a member of the company's Executive Board or Supervisory Board. 

(9) The analyst responsible for this report received or purchased shares in the company analysed by said analyst, prior to the time of 

publication. 

(10) GBC or a related legal party has closed an agreement with the underlying company regarding consulting services during the 

previous 12 months. 

(11) GBC or a related legal party has a significant financial interest in the analysed company, for example to get mandated by the 

analysed company or to provide any kind of services (such as the organization of fairs, roundtables, road shows, etc.). 

(12) At the time of the financial analysis, the analysed company is in a financial instrument or financial product (e.g. certificate, fund, 

etc.) managed or advised by GBC AG or its affiliated legal entity. 

BUY 
The expected return, based on the derived target price, incl. dividend payments within the 

 relevant time horizon is >= + 10%. 

HOLD 
The expected return, based on the derived target price, incl. dividend payments within the 

 relevant time horizon is > - 10% and < + 10%. 

SELL 
The expected return, based on the calculated target price, incl. dividend payments within  

the relevant time horizon, is <= - 10%. 
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Section 2 (V) 3, Compliance 

GBC has defined internal regulatory measures in order to prevent potential conflicts of interest arising or, where they do exist, to declare 

them publicly. Responsibility for the enforcement of these regulations rests with the current Compliance Officer, Kristina Bauer, Email: 

bauer@gbc-ag.de 

 

Section 2 (VI) Responsibility for report 

The company responsible for the creation of this/these analysis/analyses is GBC AG, with registered office in Augsburg, which is 

registered as a research institute with the responsible supervisory authority (Federal Financial Supervisory Authority or BaFin Marie-

Curie-Str. 24-28, 60439 Frankfurt, Germany). 

 

GBC AG is currently represented by its board members Manuel Hölzle (Chairman) and Jörg Grunwald. 

 

The analysts responsible for this analysis are: 

Dario Maugeri, M.Sc, Financial Analyst 

Cosmin Filker, Dipl. Betriebswirt (FH), Vice Head of Research 

 

Section 3 Copyright 

This document is protected by copyright. It is made available to you solely for your information and may not be reproduced or distributed 

to any other person. Any use of this document outside the limits of copyright law shall, in principle, require the consent of GBC or of the 

relevant company, should the rights of usage and publication have been transferred. 

 

GBC AG 

Halderstraße 27 

D 86150 Augsburg  

Tel,: 0821/24 11 33-0 

Fax,: 0821/24 11 33-30 

Internet: http://www,gbc-ag,de 

 

E-Mail: compliance@gbc-ag.de 

 


